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“We only look for the beSt loca-
tIonS In the top cItIeS”

FOreIGn COMPAnIeS Are OnCe AGAIn
MAKInG USe OF OPPOrTUnITIeS OF
MOvInG InTO The GerMAn hOUSInG
MArKeT. reCenTLy, The LUxUry SeG-
MenT SPeCIALIST, PeACh PrOPerTy
GrOUP, BASed In ZUrICh hAS MAde
InveSTMenTS, nAMeLy In deveLOP-
MenTS OF STrUGGLInG vIvACOn. The
GrOUP IS ALSO COnTInUInG TO LOOK
FOr PrOjeCTS And PArTnerS here In
GerMAny.

When it comes to sales prices and investment

volumes, Peach keeps a low profile; the

specifics that it releases relate only to sales

volumes: and this is something that the Swiss

developer wants to increase over the next one

or two years from around eUr 551 million to

eUr 663 million. And even beyond that, the

public limited company – which in 2006

emerged purely as a real estate company from

Peach International, which focuses on office

products, and fosters stock market ambitions –

is looking to grow: in the medium-term the

target is the billion-mark point. At present,

most of the company shares are held by broth-

ers Thomas and Oliver Wolfensberger and

their father Ulrich-Andreas Wolfensberger.

To date the group has created “luxurious and

ultra-luxurious city and holiday homes” – to

quote the website – in Switzerland, Austria and

the Balearic Islands. So it’s the rich and mega-

rich who whip out their cheque books: with the

homes in Kilchberg on Lake Zurich going for a

few million euro, as reported in Swiss media –

discretely not confirmed by Peach – prominent

figures such as the German art collector

Friedrich Christian (“Mick”) Flick is said to

have bitten the bullet. 

Strategic partnership at a later date?

In the future, Peach also wants to develop

projects in this country to a solid size: the

company entered onto the market in the
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middle of the year with the acquisition of four

vivacon projects, the sales value of which

along with a fifth, which is currently being

examined, amounts to eUr 385 million. This

increased the sales volume by 70% in one go

and through German real estate alone. “We

have been watching the market for a long

time, and have also looked more closely at

specific properties”, says CeO Thomas

Wolfensberger. Until now though, the competi-

tion has always been quicker or the price

hasn’t met our expectations.

According to Wolfensberger, the purchase of

vivacon project was fairly simple, they had to

raise 20% equity: “In the luxury segment we

are seeing fewer sales and therefore also

funding problems.” Furthermore, the purchase

was an opportunity. Market mavens currently

estimate the value of the five projects – i.e.

land value plus planning and first construction

work – at around eUr 70 million; approx. eUr

60 million is what Peach may have paid viva-

con, according to one expert. Strategically the

deal was an advantage for both parties, or so

they say: this apparently has enabled Peach to

get into the market which is so difficult for new

players, making the competition fiercer for the

long-running players. When you consider that

Peach has taken on 16 vivacon employees

and has opened a branch in Cologne, surely

we will sooner or later see a partnership

develop. A possibility, confirms Peach.

Peach certainly cannot demand prices such as

those on Lake Zurich: The homes on

Chausseestraße in the centre of Berlin for

example sell for between eUr 2700 and eUr

4280 per square metre; at one time this was

around eUr 300 higher.

“putting quality first”

The group wants to keep the German sales

volume, which with the vivacon staff that it has

taken on has grown to 43 employees, at the

same level; it plans to start getting new proj-

ects in the pipeline from next year. “We are

only interested in the best spots in the top

urban centres”, says Wolfensberger. While it

would be possible to move in while funding is

hard to come by, the following applies: “Quality

comes first.” And so they are looking for the

very best pieces of land.

To finance its projects, Peach Property Group

works with various entities including joint

ventures and Mezzanine capital, when it

comes to income returns they don’t give much

away though – the website speaks of it being

“above average”.
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